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FALL IMBM 2022-2023 15th edition - ACADEMIC SCHEDULE
OCTOBER
Monday Tuesday Wednesday Thursday
3 4 5 6
BUSINESS COMMUNICATION. E-COMMERCE BUSINESS COMMUNICATION. OPERATIONS MANAGEMENT

Prof. Nestor Salcedo

BUSINESS COMMUNICATION.
Prof. Sébastien Baher

E-COMMERCE
Prof. Montse Guerrrero

BUSINESS COMMUNICATION.
Prof. Sébastien Baher

OPERATIONS MANAGEMENT
Prof. Nestor Salcedo

14

BUSINESS COMMUNICATION.
Prof. Sébastien Baher

BUSINESS COMMUNICATION.
Prof. Sébastien Baher

Prof. Sébastien Baher

Prof. Montse Guerrrero

Prof. Sébastien Baher

10 11 12 13
BUSINESS COMMUNICATION. E-COMMERCE OPERATIONS MANAGEMENT
Prof. Sébastien Baher Prof. Montse Guerrrero Prof. Nestor Salcedo
BUSINESS COMMUNICATION. E-COMMERCE OPERATIONS MANAGEMENT
Prof. Sébastien Baher Prof. Montse Guerrrero Prof. Nestor Salcedo
17 18 19 20
BUSINESS COMMUNICATION. E-COMMERCE BUSINESS COMMUNICATION. OPERATIONS MANAGEMENT

Prof. Nestor Salcedo

BUSINESS COMMUNICATION.
Prof. Sébastien Baher

E-COMMERCE
Prof. Montse Guerrrero

BUSINESS COMMUNICATION.
Prof. Sébastien Baher

OPERATIONS MANAGEMENT
Prof. Nestor Salcedo

24

25

26

27

ECONOMICS FOR ORGANITZATIONS
Prof. M.A. Garcia-Cestona

BIG DATA
Prof. Pablo Cebria

BIG DATA
Prof. Pablo Cebria

OPERATIONS MANAGEMENT
Prof. Nestor Salcedo

ECONOMICS FOR ORGANITZATIONS
Prof. M.A. Garcia-Cestona

BIG DATA
Prof. Pablo Cebria

BIG DATA
Prof. Pablo Cebria

OPERATIONS MANAGEMENT
Prof. Nestor Salcedo

NOVEMBER

3

OPERATIONS MANAGEMENT
Prof. Nestor Salcedo

INTRODUCTION TO MARKETING
Prof. Gabriel Izard

Prof. M.A. Garcia-Cestona

SDM Prof. R. Fernandez

Prof. Pablo Cebria

OPERATIONS MANAGEMENT INTRODUCTION TO MARKETING
Prof. Nestor Salcedo Prof. Gabriel Izard
7 8 9 10
ECONOMICS FOR ORGANITZATIONS BIG DATA INTRODUCTION TO MARKETING

Prof. Gabriel Izard

ECONOMICS FOR ORGANITZATIONS
Prof. Eduardo Rodes

SDM Prof. R. Fernandez

BIG DATA
Prof. Pablo Cebria

INTRODUCTION TO MARKETING
Prof. Gabriel Izard

14

15

16

17

ECONOMICS FOR ORGANITZATIONS
Prof. M.A. Garcia-Cestona

SDM Prof. R. Fernandez

BIG DATA
Prof. Pablo Cebria

INTRODUCTION TO MARKETING
Prof. Gabriel Izard

ECONOMICS FOR ORGANITZATIONS
Prof. Eduardo Rodes

SDM Prof. R. Fernandez

BIG DATA
Prof. Pablo Cebria

INTRODUCTION TO MARKETING
Prof. Gabriel Izard

21

22

23

24

ECONOMICS FOR ORGANITZATIONS
Prof. M.A. Garcia-Cestona

SDM Prof. R. Fernandez

ENTERPRENEURSHIP
Prof. Silvia Piqueras

INTRODUCTION TO MARKETING
Prof. Gabriel Izard

ECONOMICS FOR ORGANITZATIONS
Prof. Eduardo Rodes

SDM Prof. R. Fernandez

ENTERPRENEURSHIP
Prof. Silvia Piqueras

INTRODUCTION TO MARKETING
Prof. Gabriel Izard

Prof. Silvia Piqueras

SDM Prof. R. Fernandez

Prof. Gabriel Izard

DECEMBER
Monday Tuesday Wednesday Thursday
28 29 30 1
ENTERPRENEURSHIP INTRODUCTION TO MARKETING CUSTOMER RELATIONS

Prof. J. Llonch

ENTERPRENEURSHIP
Prof. Silvia Piqueras

SDM Prof. R. Fernandez

INTRODUCTION TO MARKETING
Prof. Gabriel Izard

CUSTOMER RELATIONS
Prof. J. Llonch

Prof. J. Llonch

SDM Prof. R. Fernandez

Prof. Sébastien Baher

5 6 7 8
No class No class
12 13 14 15
CUSTOMER RELATIONS ENTERPRENEURSHIP CUSTOMER RELATIONS

Prof. J. Llonch

CUSTOMER RELATIONS
Prof. J. Llonch

SDM Prof. R. Fernandez

ENTERPRENEURSHIP
Prof. Sébastien Baher

CUSTOMER RELATIONS
Prof. J. Llonch

Prof. J. Llonch

SDM Prof. R. Fernandez

Prof. Sébastien Baher

19 20 21 22
CUSTOMER RELATIONS SDM Prof. R. Fernandez ENTERPRENEURSHIP CUSTOMER RELATIONS
Prof. J. Llonch N Prof. Sé ien Baher Prof. J. Llonch
CUSTOMER RELATIONS ENTERPRENEURSHIP CUSTOMER RELATIONS

Prof. J. Llonch

WINTER HOLIDAYS




